
To my North Dakota 
Association of Non-Profit Organizations

Friends and Neighbors…
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Job Service North Dakota
Contact: patbertagnolli@nd.gov 

M. 701-328-3113



TOP OF YOUR 
COMMUNITY 
PARTNER LIST

Population: 774,948

April Labor Force: 407,362

April Unemployment: 2.5%

Open Jobs: 19,574

Job Postings
In-Person & Virtual Job Fairs

Facebook Live Events
Rural Outreach
The “Job Pod”

Labor Market Information

https://www.jobsnd.com/



Recruiter 
Network

Seeking Community 
Champions

For more information or to join the 
Recruiter Network, go to 

https://www.workforce.nd.gov/workf
orce/RecruiterNetwork/ or contact 
Melyssa Diebold at (701) 328-5382 

or mndiebold@nd.gov

https://www.workforce.nd.gov/workforce/RecruiterNetwork/
mailto:mndiebold@nd.gov


WE WANT YOUR INPUT

Employee feedback is not only helpful for engagement and retention, but useful in your recruiting strategy too!



 

North Dakota Community Champions  
 Expectations & Responsibilities 

 
What are we doing here?  

The state of North Dakota has embarked on an innovative two-year project to 
attract more people to live and work in the state. A key part of this project 
hinges on connecting newcomers to real, welcoming North Dakotans  - 
namely, YOU!  

The first piece of this puzzle is the external marketing being done by the state 
to people all around the country looking to make a change. The newly 
refreshed Find the Good Life website and social media channels are 
showcasing all of the wonderful things our state has to offer new residents.  

Prospective residents will fill out a series of short forms, answering questions 
about:  

● What kind of job and industry they’re interested in  
● Community and lifestyle preferences 
● Hobbies and interests  

Once we have this information, that’s where you come in! Our software will 
sort people into lists based on where they would like to live and/or what 
topics they’d like more information about. From there, we’ll assign them to 
the right Community Champions with local knowledge to answer their 
questions.  
 
What does the role of Community Champion entail?  

We are asking all of our Community Champions to commit to:  
● Attending the quarterly Champions meetings to receive new 

assignments, share feedback and success stories, and get the info you 
need to be successful 

http://findthegoodlife.com/


 

● Contacting all assigned leads within a reasonable amount of time, and 
staying in contact with them on an as-needed basis 

● Connecting leads to relevant resources, such as employers/Job Service 
representatives, real estate agents, schools, etc. 

● Reporting back as much information as you can to the state about your 
interactions with candidates. We don’t need to read all your emails, but 
we will need to know what information people are asking for, whether 
or not they are getting it, and of course we need to know about anyone 
who moves here because of this program! 

● Attending the year-end town hall to recap the first year of the program 
 
What we’ll provide you:  

We want to make sure that we are setting you up for success from the jump! 
To that end, we will provide you with:  

● Contact info and relevant information about the leads to help give you 
context and background 

● Email templates to make reaching out as easy as possible 
● A library of resources that includes: 

○ Contact info of major employers 
○ Real Estate Agents and Property Managers 
○ Moving companies 
○ School and education resources 
○ Links to ND Tourism’s Things to Do pages 
○ Info about incentives or programs that could help sweeten the 

deal for certain candidates 
● Support from Melyssa Diebold at the state level to help answer tough 

questions or find even more resources and contacts 


	Community Champions - Expectations  Responsibilities.pdf
	NDANO Handout.pdf
	Slide Number 1
	TOP OF YOUR COMMUNITY PARTNER LIST
	Slide Number 3
	Slide Number 4


