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SIMPLE ENGAGEMENT STRATEGIES ANY NONPROFIT CAN USE



Show
of Hands

WHO WAS HIRED SPECIFICALLY TO DO MARKETING?

WHO HAS ENDED UP DOING MARKETING ANYWAY?



What We’ll
Talk About

SEEING NONPROFIT WORK THROUGH A MARKETING LENS
THE BIGGEST MISTAKE NONPROFITS MAKE IN MARKETING
A SIMPLE FRAMEWORK FOR SOCIAL MEDIA & ENGAGEMENT
SMALL TOUCHES THAT BUILD STRONGER DONOR RELATIONSHIPS
MAKING IMPACT FEEL TANGIBLE
CREATING MARKETING THAT’S REALISTIC & SUSTAINABLE
PRACTICAL TAKEAWAYS YOU CAN USE RIGHT AWAY



More Than Social Media

EMAILS

SIGNAGE

EVENTS PRESENTATIONS

VOLUNTEER
EXPERIENCES

THANK YOU
NOTES

DONATION
ASKS

CONVERSATIONS



Most Common
Nonprofit Mistake:
TALKING ABOUT WHAT WE DO,
INSTEAD OF WHY IT MATTERS.



Social Media
Content Framework

IMPACT COMMUNITY INVITATIONBEHIND THE
SCENES



STATISTICS

OUTCOMES

STORIES

REAL-LIFE EXAMPLES

Impact Content



Impact Examples



PREPPING MAILERS

VOLUNTEER SETUP

GETTING READY FOR CAMPAIGN

MESSY REALITIES

BTS Content



BTS Examples



STAFF

VOLUNTEERS

DONORS

PARTNERSHIPS

Commuity
Content



Commuity Examples



DONATE

VOLUNTEER

SHARE / ADVOCATE

ATTEND

Invitational
Content



Invitational Examples



Small Touches
Matter
HANDWRITTEN

NOTES

IMPACT-PER-
DOLLAR

MESSAGING

INTERACTIVE
PRESENTATIONS

CURIOSITY
MAIL



Interactive Talks



Make Impact
Tangible
INSTEAD OF:

PLEASE DONATE

SAY:

$8 FEEDS A STUDENT FOR AN ENTIRE WEEKEND

$65 PROVIDES A NIGHT OF SAFE SHELTER

$203 COVERS AN HOUR OF TRAUMA THEREAPY



Tangible Impact



Bigger than
Budget
WHAT REALLY BUILDS ENGAGEMENT

CONSISTENCY

STORYTELLING

AUTHENTICITY

RELATIONSHIPS



A Realistic
Rhythm

EACH WEEK:

SHARE ONE IMPACT STORY

POST ONE BEHIND-THE-SCENES MOMENT

THANK ONE SUPPORTER

INVITE PEOPLE INTO THE MISSION



Your
Organization
Already Has
Stories Worth
Telling



Q&A
Emily Lindquist

Souris Valley United Way
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